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VIDEO 
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Davidoff 

High quality luxury brand asset 

‘More consumers, more occasions’ 

New consumer experiences  
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Our Unique Model 

  
Experiences Footprint 

Portfolio 
Focus 



5 

Driving Consistent Growth 
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Portfolio 

Creating Value 

Footprint Footprint Experiences 
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A True Luxury Brand 
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Genuine Luxury Credentials 
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More Consumers, More Occasions 
 

This space appears blank because  
we have removed the images that appear  

in the presentation. 
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Quality: Attention to Detail 
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This space appears blank  
because we have removed  

the images that appear  
in the presentation. 

 
This is because we  

currently do not feature  
tobacco product brand  
imagery on our website. 



11 

Matching Innovation with Consumer Occasions 
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This is because we  

currently do not feature  
tobacco product brand  
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Footprint 

Creating Value 

Portfolio Portfolio Experiences 
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Well Positioned for Further Growth 
 

 Global footprint: 
90+ markets 

 High growth 
potential 

Significant presence Market footprint 
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Creating Value 

Portfolio Footprint Portfolio Footprint Experiences 



15 

EMPOWERED SOPHISTICATED 

Our Consumers 

ELEGANT 

http://www.google.com/url?sa=i&rct=j&q=elegant+couple&source=images&cd=&cad=rja&docid=ubb2DI1G20UYuM&tbnid=3-32UoP4YObLoM:&ved=0CAUQjRw&url=http://www.corbisimages.com/stock-photo/rights-managed/42-27848589/elegant-couple-in-restaurant&ei=iPMkUb3HMIiu0QW5tIGYDw&bvm=bv.42661473,d.d2k&psig=AFQjCNG1fFBnNrDiQa0UZLpKhQera5_RzA&ust=1361462489260617�
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VIDEO 
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Unique Boudoir Superfine  

This space appears blank because  
we have removed the images that appear  

in the presentation. 
 

This is because we currently do 
not feature tobacco product brand  

imagery on our website. 
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Unique Consumer Experience 
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not feature tobacco product brand  
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VIDEO 
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Davidoff 

High quality luxury brand asset 

‘More consumers, more occasions’ 

New consumer experiences  
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More to come… 

This space appears blank because  
we have removed the images that appear  

in the presentation. 
 

This is because we currently do 
not feature tobacco product brand  

imagery on our website. 



Imperial Tobacco 
Investor Day February 2013 
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